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Questions

� EUPHIX users: original aims and goals?

� How do our users rate the EUPHIX system?

� What do we know about our users?

� Conclusions?
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EUPHIX Users 

EUPHIX has defined its external users as:

� Policy makers at EU, national and regional level 

� Public health professionals and academia

� Media and the general public
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• Back office
Authors, reviewers, editors, content & data managers

• Front office
Target Groups
policymakers, experts, educated lay people
– Target Panel (= asked to evaluate systematically)
– Virtual Users (= behavior of our internet audience)
– Real users (= personal communications)

• Users and producers often mix
– European projects Authors/information providers for EUphoci

Back office – Front office
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EUPHIX User evaluation: methods 

� Target Panel Survey

� user friendliness, content expectations, policy relevance 

� Internet behaviour of EUPHIX users

� page views, numbers of pages visited
� google related information

� Personal communications

� DG Sanco staff, experts in other EU projects, colleagues
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� Target panel affiliations:
European Heart Network, EuroHealthNet, Norwegian 
Institute of Public Health, Medical University of Graz, 
Dutch Ministry of Health (VWS), Fact Institute of Applied 
Social Science Research, University Pécs, Institute of 
Applied Health Sciences

Evaluation of EUPHIX content

� Lung cancer, Diabetes, Overweight
• Expectations were met 8.6; 8,6; 8,8
• Generally considered policy-relevant 7.5; 7,0; 7,4
• Content mainly valid & up-to-date 7.3; 8,2; 8.3

EUPHIX Target Panel Survey (1)
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EUPHIX Target Panel Survey (2)

Presence of policy information:
� Panel valued the access to information on national and 
international policies (8.6)
� Panel viewed presentations on policies major asset (8.9).

Interactive data tool:
� Considered: very useful (8.8); very easy to handle (8.8);  
providing policy-makers with data samples they need (7).
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EUPHIX Target Panel Survey (3)

EUPHIX viewed as a valuable source of information for:

� health policy makers (8.1) 

� public health workers (8.8)

� the informed citizen (7.9)
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Virtual user behaviour
Number of daily visitors increasing

Average number of visi tors per day, per month
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Virtual user behaviour
Page-views per day stabilising

Average number of page-views per day, per month
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Internet & EUPHIX users

Google outcomes determined by EUPHIX users. 

If people often search (google) for public health and 
euphix, that specific combination will be high on list…
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Internet & EUPHIX users

1st result with public health Europe knowledge
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Internet related & EUPHIX users
3rd result with EU public health knowledge  / EU public 
health information / Europe public health information
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Internet related information related to 
EUPHIX users

5th & 6th result with public health information Europe
(.info.org)
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February - June 2008
� EUPHIX website releases promoted via DG Sanco News
� web-link and promotion requests sent to:

• project partners
• EU working parties, task forces etc.
• other related public health organisations
• EUPHIX Expert Network

In the coming months….
� Presentation at WHO Ministerial Conference Talinn (25 

June 2008)
� Workshop / poster presentation at EUPHA (5-8 

November 2008- proposals accepted)

Increase our users: what did we do?
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Conclusions

• Potential users find EUPHIX on the 1st page if they google right

• EUHPIX has 
• an increasing numbers of ‘visitors’
• a stabilising number of ‘page views’

• A target panel has highly valued our:
• user friendliness,
• policy relevance, and 
•expected content 

• Many public health colleagues and DG Sanco representatives have 
payed us compliments: ‘This is what we need…..’

• New releases and newsletters aim to increase the use of EUPHIX


